


The Concept 

A nationwide contest targeted at students and professionals to #IMAGINEGANDHI in Augmented and 

Virtual Reality.  

 

• #ImagineGandhi contest was done to promote Gandhi’s 150th birth anniversary on social platforms by 

developing AR/VR app or a game with the Department of Science & Technology, GoI 

 

• Aim was to attract public, specifically game developer’s attention towards such a contest 

 

• A number of creatives were made and some were promoted as well. This was to attract audience to the 

perks of participating & winning the contest 



Outreach 

- Emailers sent by Unity Technology to its users and students- Mail sent to more than 20,000 ids.  

- A Unity Connect group formed online for developers to share showcases and interact with each other- 

https://connect.unity.com/g/5bb1b894edbc2a02910da5e9?tab=discussion. The group now has more than 180 

members.  

- An active social media campaign. ( report in the following slides) 

-  Hosted webinars on how to make AR and VR application.  

 

48 Submissions received from all over India. 

https://connect.unity.com/g/5bb1b894edbc2a02910da5e9?tab=discussion
https://connect.unity.com/g/5bb1b894edbc2a02910da5e9?tab=discussion


KEY METRICS - FACEBOOK 

www.ethinos.com 

Impressions  

13,155 
(Organic) 

 

Total Reach  

9,136 
(Organic) 

Engagement 

9,721 
(Paid + Organic) 

No. of Posts  

17 
 



Best Performing Posts – Impressions (Organic) 

www.ethinos.com 

Impressions(Paid + Organic) – 

21,074 + 3,126 = 34,200 

 Reach (Paid + Organic) – 

30,118 + 2085 = 32,308 

Engaged Users – 6645 

Impressions – 2020 

 Reach – 1286 

Engaged Users – 40 

Impressions – 1819 

 Reach – 1286 

Engaged Users – 196 



KEY METRICS - LINKEDIN 

www.etos.om 

4,359 
Impressions 

17 

No. of Posts  

126 
Interactions 



Best Performing Posts 

www.ethinos.com 

Engagement Rate – 11.02% 

Impressions – 381 

Interactions – 14 

Engagement Rate – 10.38%  

Impressions – 472 

Interaction - 18 

Engagement Rate –9.32% 

Impressions – 343 

Interactions – 13 



KEY METRICS - TWITTER 

www.ethinos.com 

49,755 

Impressions 

17 

No. of Tweets  

572 
Total 

Engagement 



TWITTER - Engagements 

204 

Retweets 

1.4% 
Engagement 

Rate 

290 
Link Clicks 

408 
Likes 

11 
Replies 



Best Performing Posts - Impressions 

www.ethinos.com 

Impressions – 36,037 

Engagement – 277 

Impressions – 3,976 

Engagement – 55 

Impressions – 1,266 

Engagement – 34 



Imagine Gandhi Hashtag Report 

 4th October to 30th November, 2018 

www.ethinos.com 



Social Impact for #ImagineGandhi (4th Oct to 30th Nov, 2018)  

Distribution of mentions across 

platforms 
Share of Tweets 

49 14 43K 60K 

Total Mentions 49 

Twitter 49 

Retweets 

51% 

Tweets 

43% 

Quote 

Tweets 

6% 

www.ethinos.com 



Top 6 influencers: 

Followers – 39K Followers – 2.1K  

Followers – 829 Followers – 485 Followers – 493 

Followers – 835 



Top 6 Contributors: 

Posts - 17 

Posts - 3 

Posts - 10 Posts - 9 

Posts - 1 Posts - 1 

www.ethinos.com 



Conversation Cloud for #ImagineGandhi  

• The terms such as #ImagineGandhi, #GameDev, #IndieDev are all part of mentions related to the 

event.  

 

For an e.g.: “We have got a happy news for all you #GameDev's! You've got a few more days to 

#ImagineGandhi in the best possible way with #AR & #VR applications. Share your development 

with us here: http://bit.ly/2Fzo7nf  #Unity3D #IndieDev”  



KEY NUMBERS  

www.ethinos.com 

76,512 

Impressions 

71,851 

Reach 

12,279 

Clicks 

46,313 

Engagement 



The Winners and Pictures from the events 



Next Steps 

- Highlight the Apps made by Professional and Students winners and runner-ups on the Ministry of Culture website.  

- A blog highlighting the winners and their journey on Unity Technologies https://blogs.unity3d.com/  

- Continued Mentorship by Unity evangelist to the winner and runner up to polish and make their app more user 

friendly. 

- DST to showcase these apps in their school and college programs.  

https://blogs.unity3d.com/
https://blogs.unity3d.com/


Thank you 


